
Increase Click-to-Buy Ratio by 60%
E-Commerce Best Practices
According to industry research, up to 75 percent of online shoppers abandon their shopping carts before completing the 
checkout process. This frustrating statistic is compounded by fact that a company may spend thousands of dollars  getting 
shoppers to their website.  To help address this issue, ecom enterprises, inc. has compiled a list of 5 simple techniques your 
company can use to reduce cart abandonment and increasing your website's click-to-buy ratio. Our experience has shown 
these techniques can improve your click-to-by ratio by as much as 60%!

Here are 5 E-Commerce best practices to increase your website's click-to-buy ratio:

Shopping Cart Links - As a shopper (potential buyer) places items in their cart, give them an easy way to navigate back 
to that product. By making each item in the shopping cart a link back to the product page, the shopper can easily validate 
their selection.  This will help eliminate any confusion & increase shopper confidence, both of which reduce the shopper's 
reluctance to buy.    

Larger Images - Make it easy for shoppers to see what they are buying! Online shoppers love seeing details.  Since they 
can't touch it, they need to see it clearly to feel confident about their purchase.  Each and every product on your website 
should have a clear image AND a "zoom" feature to see a close-up of the product. Use a 300x300 size image or larger 
for the zoom. With this simple technique, you can expect a double-digit increase in your click-to-buy ratio! 

Exit Surveys - Remove barriers to purchasing by offering assistance to the shopper.  Track a shopper's clicks. If they add 
an item to their shopping cart but don't checkout, ask why!  Provide the shopper with a courteous "exit survey." When 
implemented correctly (e.g. not a generic ad) the shopper will perceive it as excellent customer service and not as 
"another pop-up ad." The result: Reduced cart abandonment and improved customer online experience.

Ask the following:�
-  "Leaving our store before completing your order?" 

Offer the following:�
-  An invitation for the shopper to explain why they did not complete the purchase (Offer incentives to reply)�
-  An invitation to return to their shopping cart and complete the purchase�
-  Present a clear link to your company's security & privacy policies (security logo)�
-  An invitation to speak directly with a customer service representative (email/phone)

Shipping Calculator - Don't surprise shoppers at the last step of checkout! Provide your shoppers with ACCURATE 
shipping costs early in the process.  Using common carriers like UPS and USPS will give your website the ability to 
accurately quote shipping costs.  Put a link to a shipping calculator on every product page next to the "Add to Cart" 
button.

Secure Shopping - One of the biggest concerns of online shoppers is security. Let them know your site is secure!  
Advertise it conspicuously with logos from reputable security companies such as VeriSignTM, Hacker SafeTM & ThawteTM.  
Link your security logos to security verification. Make sure your certificates are up to date and not expired! This simple 
practice alone can up your click-to-buy conversion rate by 40%!

Learn more about increasing your website's click-to-buy ratio by calling ecom enterprises today for a free consultation. 
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